Be an EAC Media Maven!

Do you want to be heard? Do you disagree with anti-environmental rhetoric out there? Tell people!  Climate change and the environment are front and centre on the radio and in newspapers, online and in print, on a daily basis. The Ecology Action Centre is strongly encouraging all of our volunteers to share their comments on these issues via phone or online.  To make this easy for you we have devised a reference page on how to comment on stories or articles in various mediums.  Simply follow these few easy steps and be heard at the Chronicle Herald, CBC, and Globe and Mail.

Chronicle Herald
Visit  http://thechronicleherald.ca then click on the article in which you are interested in.  At the bottom of the article you will find a link that says POST YOUR COMMENT. If you click there you will find a username and password is necessary. Do not be discourage it is quite simple to acquire one. Click Not Registered? Click here to register now. From here insert your desired username and password and comment!  Remember your username and password for the next time you want to comment (or write it somewhere where you’ll find it again).
CBC NS 

Online: Go to www.cbc.ca. Click on the desired article. At the bottom of the article there is a link called Post a Comment. You must be logged in to leave a comment.  Right on that page there is another link that says Sign Up. Fill in the required fields and you can comment on which ever articles you wish.
Phone: If your concerns require direct attention you are also welcomed to call toll-free at 1-866-306-4636. 
Globe and Mail

Go to http://www.theglobeandmail.com. Click the desired article. There is a tab above the article that says “comments” and then a number in brackets indicating how many have been submitted. You must be registered to leave a comment; click on register and fill out email, and screen name. It will then require you to log in, do so and you can comment on any article.

Phone: To contact someone directly call the toll free Customer relations line at: 1-800-387-5400
Track the Stories

Is there a particular issue that tickles your fancy or gets your back up?  Does bottled water make you fume?  Do ATV’s in wilderness areas make you want to head for the hills?  Do cosmetic pesticides make you writhe in agony?    Well you can keep track of these specific issues in the media by signing up for google alerts, an email notification service for specific words in the news.  That way you can get to those stories directly and comment away.  Remember:

1) Keep your comments succinct (so you don’t lose your audience)

2) Stick to the issues 

3) Use words that work (see below)
4) Be polite (don’t make it personal – imagine your grandmother is reading the comments) 
Words that Work

(from: http://waterwordsthatwork.com/the-method/words/)

Synthesizing years of experience and a pile of social research, here is a list of two dozen “words that work.”  These are the words that you should use heavily in your environmental writing, social marketing campaigns, and other outreach efforts. Everyday people understand these terms, respond well to them — and most importantly for the purpose of general environmental awareness — feel comfortable using them among their friends and family.

Use these Words to Introduce Your Work!

1. Nature protection

2. Pollution control

3. Enough Clean Water

4. Wildlife Conservation

Use these Words to Explain the Importance!

5. Future Generations

6. Healthy

7. Family & Children

8. Safe

9. Trends

Use these Words to Encourage them to Act!

10. Make a Difference

11. Doing My/Your/Their Part

12. It affects you

13. What you can do

14. Working together

15. Save Money

Use these Words to Ask for their Agreement!

16. Accountability

17. Corporations

18. Choice

19. Fair

20. Balance

21. Planning Ahead

22. Responsible

23. Freedom

24. Investment

25. Law

