
C yc ling  T o uris m
&  

Ac tive  
T ra ns po rta tio n

g re e n m o b ility  fo rum
thinking  o uts ide  the  

c a r



“B ic yc le  C ulture ”

De f.   A  s o c ie ty  tha t :

• unde rs ta nd the  ne e ds  o f  c yc lis ts ;

• de ve lo p w a y s  to  inte g ra te  c yc ling  in  
re c re a tio n a nd tra ns po rta tio n; 

• c ultiva te  e c o no m ic  de ve lo pm e nt o f  
c yc ling ;

• e nc o ura g e  b ic yc le  us a g e .



T he  “Ro ute  Ve rte  2 0 0 7 ” 
De c la ra tio n

1 .  B ic yc ling  is  a n  a c t ive  m e a ns  o f 
tra ns po rta t io n tha t  pro m o te s  indiv idua l 

a nd c o lle c t ive  he a lth  a nd w e ll-b e ing



T he  “Ro ute  Ve rte  2 0 0 7 ” 
De c la ra tio n

2 .  B ic yc le  to uris m  is  a n  
e nv iro nm e nta lly  frie ndly , he a lthy  a nd 
e nric hing  w a y  to  e x plo re  the  c ulture , 
a ttra c t io ns  a nd c uis ine  o f a  re g io n o r 

c o untry



T he  “Ro ute  Ve rte  2 0 0 7 ” 
De c la ra tio n

3 .  B ic yc le  to uris m  ha s  a  m o re  
s ig nific a nt  e c o no m ic  im pa c t  lo c a lly  
a nd pe r indiv idua l, tha n tra dit io na l 

to uris m  a nd a ls o  e nc o ura g e s  pe o ple  to  
a do pt  he a lthy  life s ty le s , pa rt ic ula rly  

thro ug h the  pro m o tio n o f a c t iv e  
tra ns po rta t io n



T he  “Ro ute  Ve rte  2 0 0 7 ” 
De c la ra tio n

4 .   T he  infra s truc ture s  re quire d fo r 
b ic y c le  to uris m , pa rt ic ula rly  b ike w a ys  

a nd g re e nw a ys , a re  a ls o  pub lic  
re c re a tio na l a nd tra ns po rta t io n 

fa c ilit ie s  tha t  b e ne fit  the  po pula t io n a s  
a  w ho le  a nd pro m o te  c yc ling .



T he  C lie nte le

• 14% bike regularly, 23% occasionally. Total 
37% of population (C RO P, 2 0 0 6  s urve y )

• 57M people rode bicycle in summer 2002.  
31,000,000 are active bicyclists.
source: U.S. Department of Transportation  

• 89% of Québec population biked in 2005.  
Estimated spending on route Verte in 2007 
$150M. 



B ic yc le  To uris ts

Compared to other tourists, c yc lis ts :

•are well educated (45% university grad. vs 31% gen. pop.*) 

•have a higher disposable income, (68% earn more than 
$40,000/year*)

•spend more when traveling, ($103./day vs $66. general tourist *)

•stay longer, and

•have much less of a negative impact on local 
environments when they are visiting. 

* Bicycling in Québec in 2005.



T he  T re nds

T he ir a ve ra g e  a g e  is  inc re a s ing : 
5 5 -6 4  a g e  g ro up: fro m  3 4 %  to  4 1 %  

6 5 -7 4  a g e  g ro up:  fro m  1 2 %  to  2 1 %  

T his  is  s ig nific a nt  be c a us e  b y  2 0 1 0 , 4 3 %  o f  
the  g row th in  c o ns um e r s pe nding  w ill b e  in  
the  g e ne ra tio n o f  5 0  to  6 4  ye a r o lds , a n a g e  
g ro up tha t  s pe nds  c o ns ide ra b ly  m o re  o n 
le is ure , re c re a tio n a nd tra ve l.
 



T he  P ro duc t

• C a pe  B re to n Is la nd, “One of the best places in 
the World to ride a bike. 
#1 cycling destination in North America,”
(Bicycling Magazine, Sept ‘07)

• C a pe  B re to n Is la nd,  
10th Best Island in the World. 
(National Geographic Traveller)





Implement a network of 
Bicycle Friendly Establishments 

to cater to the bicycle tourist market 
to enhance their bicycle touring experience.  

O b je c tive



We lc o m e  C yc lis ts  
N e tw o rks

• “B ie nve nue  C yc lis te s ” - Vélo Québec

• B ic yc le  F rie ndly  C o m m unity  
P ro g ra m  - League of American Bicyclists, 
USA

• “F a hrra dfre undlic he  Ho te ls ”
Germany, Netherlands

• R ic c io ne  B ike  Ho te ls ,  Italy



S tra te g y

Brand the Bicycle Friendly Program

• Promote Bicycle Friendly Best Practices

• Partner with tourism operators to create a 
Bicycle Culture on Cape Breton Island.

• Bring expertise to community development

• Market Bicycle Friendly Establishments



B ra nding  S tra te g y

Bicycle Friendly Logo as an important badge of 
quality for both the cyclists and the tourism 
operator

• Promote to cyclists in CB/NS publications

• Invitation to Operators, personal contacts, 
collaboration with tour organizers

• Interactive Website promoting BF Network



B F  B e s t  P ra c tic e s

Bicycle rack properly located

• Covered & locked space at hotels/motels

• Cooking shelters at campgrounds

• Information (tourism, bike routes, stores, 
resources, other BF locations, )

• No reservation required (1 - 4 cyclists)

• Healthy meals



B ic yc le  To uris m

B ike  to uring  is  o ne  o f the  b e s t  w a y s  to  
e x plo re  ne w  pla c e s  a nd ha v e  a  g re a t  

t im e .

 i.e.  Over 410,000 vacationing bicycle tourists in 
Québec in 2005, spending an estimated $134M 

on Route Verte in 2006 .



C ha lle ng e s
(C yc ling  = Hig h Inte ns ity  S o ft  A dve nture  

To uris m )


